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ALPHA BOOMERS 
“YOU WOULD THINK THAT EVERY ENTREPRENEUR WITH A PRODUCT TO SELL, EVERY POLITICIAN 

WITH VOTES TO WIN AND EVERY MEDIA BUYING AGENCY WITH CLIENTS TO PLEASE WOULD BE 
FALLING OVER THEMSELVES TO WOO THE ZOOMER DEMOGRAPHIC. BUT MOST AREN’T. THEY’RE 

PITCHING TO THE “YOUTH MARKET” EVEN THOUGH “YOUTH” ARE FEWER, POORER, AND 
RELATIVELY POWERLESS.” - NATIONAL POST, JULY 2011
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AND THE STORY GETS BETTER ...
#1 MOST* ADVERTISING RECEPTIVE

#1 MOST* AFFLUENT & EDUCATED 

#1 MOST* INFLUENTIAL 

#1 MOST* LIBERATED 

#1 MOST* PREMIUM CONSUMERS

#1 MOST* FINANCIALLY ASTUTE 

#1 MOST* CULTURALLY RICH & ACTIVE 

#1 MOST* HEALTH CONSCIOUS

SOURCES: PMB FALL 2011 (BASE: ADULTS 12+) * INDEX RANK BASED ON 
COMPETITIVE SET: CANADIAN LIVING, HOMEMAKERS, CHATELAINE, READER’S 
DIGEST, CANADIAN HOUSE & HOME, STYLE AT HOME, CANADIAN GARDENING, 
MACLEAN’S, HELLO! CANADA, PEOPLE, CANADIAN GEOGRAPHIC, OUR CANADA, 
CANADA’S HISTORY, ALIVE, CANADIAN HEALTH & LIFESTYLE, GOOD TIMES, & 
CANADIAN HEALTH

** ANY OF: WROTE TO A PUBLIC OFFICIAL/EDITOR OF A PAPER OR MAGAZINE, WERE 
ACTIVE IN A SOCIAL ISSUE/COMMUNITY PROJECT OR WORKED FOR A POLITICAL 
PARTY/ CANDIDATE
†PERSONALLY ATTEND: LIVE THEATRE, BALLET, OPERA, MUSEUM, ART GALLERY OR 
CLASSICAL CONCERTS

ZOOMER® Magazine has been identified by PMB (Fall 2011) as the 
most e!cient vehicle to reach the demographic “sweet spot” of 
a"uent and influential Canadians 45-plus. 84% of our 534,000 
total readers are 45-plus. 

ZOOMER® READERS ARE  
FASHION & BEAUTY CONSCIOUS

Index
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REACH AFFLUENT  
AND INFLUENTIAL 

CANADIANS 45-PLUS



ZOOMER®: 

ZOOMER® is a state of 
mind. 

ZOOMER®

aren’t afraid of 
change.

ZOOMER®
ZOOMER FACTOID: IT’S A HUGE COHORT – 14.8 MILLION1, 

REPRESENTING 56%1 OF THE ADULT POPULATION AND 
CONTROLLING 72%2 OF CANADIAN WEALTH

SOURCES: 1STATS CANADA JULY 2011 (ADULTS 20+). 2PMB FALL 2011 (ADULTS 18+)

ACCORDING TO MOSES,

ARE BOOMERS WITH ZIP
ZOOMERS
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MISSION STATEMENT



*SOURCE: CCAB MARCH 2011. **PMB FALL 2011, 
AVERAGE ISSUE READERSHIP (BASE: ADULTS 12+) 

AVAILABLE 9 TIMES A YEAR
AVERAGE CIRCULATION OF 172,465*

AVERAGE ISSUE READERSHIP OF 534,000** 
READERSHIP BY REGION*** 

READER PROFILE** 

“I JUST PICKED UP A COPY OF 
ZOOMER® AT AN AIR CANADA LOUNGE. 
CONGRATULATIONS ON A FANTASTIC 
MAGAZINE AND CONCEPT! I’M SURE 
ITS ALREADY A HOME RUN. TOPICAL, 
NOSTALGIC, MOTIVATING…HOPE IT  

IS A MASSIVE SUCCESS.” 
SCOTT NEWMAN, CALGARY
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ENHANCE READER RECEPTIVENESS 
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EDIT FEATURES

ZOOMER’S REGULAR SECTIONS COVER THE KEY 
PILLARS OF OUR READERS’ LIVES.

*NO ADS WITHIN (CAN RUN FIRST POSITION BEFORE OR AFTER)

ZOOM IN

CARP ACTION

ATTITUDE

ONTARIO

VITALITY

TRAVEL

THE “WELL”*

ZOOM OUT

MONEY

TK

MARCH 2011    |    ZOOMERMAG.COM        00

ZOOM IN
NEWS   CHATTER   CULTURE   LIFE   EDITOR KIM IZZO

17 DOWN

ACROSS DOWN

DECEMBER 2011/JANUARY 2012    |    ZOOMERMAG.COM        99

ACTION
ADVOCACY  BENEFITS  COMMUNITY   EDITORS ARLENE STACEY & PETER MUGGERIDGE

CARP ADVISORY BOARD   
David Crombie  
Monika Deol  
Pier Giorgio Di Cicco  
Gail Hinchli!e  
Dr. Ron Keast  
Dr. Colin Powell  
Maj.-Gen. Richard Rohmer  
Bill VanGorder

CARP NATIONAL OFFICE 
30 Je!erson Ave.,
Toronto, Ont.  M6K 1Y4
416-363-8748
1-800-363-9736
support@carp.ca
www.carp.ca 

CARP EXECUTIVE   
President Moses Znaimer 
General Manager  &  
Vice-President, Member Benefits  
Eric Vengro! 
Vice-President, Advocacy  
Susan Eng  
Vice-President, Community 
Development Ross Mayot

CARP BOARD 
OF DIRECTORS
Maura Ruth Cohen  
David Cravit  
Lillian Morgenthau  
Gord Poland  
Eric Vengro! 
Moses Znaimer

Good news on the 
advocacy, benefits 
and community 
fronts, as well as 
full coverage of the 
CARP’s big 2011 
get-together. 

Advocacy action

Community gathers

Great new benefit 

PAGE 100

PAGES 101-105

PAGE 106

Carp FRONTIS ALL 12bg.indd   99 09/11/11   6:31 PM
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OCTOBER 2011    |    ZOOMERMAG.COM        45

I’M FIERCELY 
PROTECTIVE OF 
EVERY INCH OF THIS 
THING AND CREATING 
SOMETHING THAT HAS 
SEX AND SIZZLE”    
—Robin Kay, president of the 
Fashion Design Council of 
Canada, about LG Fashion 
Week, which runs from Oct. 17  
to 23 in Toronto. It features 
diverse designers and models, 
including Helen Mara, 63, 
(pictured), who walked the 
runway for VAWK at LG  
Fashion Week F/W 2011. 

ATTITUDE
BEAUTY   GROOMING   TRENDS   STYLE   EDITOR KIM IZZO

Attitude frontis 14bg.indd   45 11-08-23   5:21 PM
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!e Epicurean

HERE’S A FIRST for Toronto – a high-end Greek restaurant. Perhaps you 
remember Mediterra? Estiatorio Volos is its new, smarter recreation. !e 
fuzzy village murals are gone, replaced by a monochromatic decor that can 
seem a bit self-conscious (empty picture frames in arched alcoves, green glass 
"sherman’s #oats in rope tethers), but the management knows what it’s doing. 
Tables are dressed with snowy linen; sound and light levels are eminently 
civilized. Savvy servers can pamper a special occasion but also under-
stand if you’re racing o$ to the opera. 

FEAST
LIVING 

INTRODUCING      ZOOMER’S NEW COLUMN 
BY RESTAURANT CRITIC JAMES CHATTO,  
IN WHICH HE TAKES US OUT TO DINNER  

AROUND TORONTO AND BEYOND

Volos’s Mediterranean 
sea bass, delivered 
fresh each morning, 
then grilled whole

Estiatorio Volos 

ONTARIO_17bg.indd   1 11-11-09   2:07 PM
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VITALITY
HEALTH   FITNESS   NUTRITION   SEX   EDITOR VIVIAN VASSOS

              HEALTH IS 
THE THING THAT 
MAKES YOU FEEL 
THAT NOW IS THE 
BEST TIME OF THE 
YEAR” —Franklin 
P. Adams, newspaper 
columnist, member of the 
Algonquin Round Table 
(1881–1960)

AG_Vitality frontis 3sb.indd   31 19/05/11   1:55 PM

APRIL 2011    |    ZOOMERMAG.COM        99

PH
OT

OG
RA

PH
Y, 

DE
NN

IS 
HA

LL
IN

AN
/A

RC
HI

VE
 PH

OT
OS

           THE REAL 
VOYAGE OF 
DISCOVERY 
CONSISTS NOT 
IN SEEKING NEW 
LANDSCAPES BUT 
IN HAVING NEW 
EYES” —Marcel Proust, 
novelist (1871–1922)

TRAVEL
FEAST   IMBIBE   EXPLORE   ENJOY   EDITOR VIVIAN VASSOS

AG_TravelFrontis 3bg.indd   99 08/02/11   1:53 PM
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“
AS AN ACTOR, I’VE REALLY GONE ABOUT 
TRYING TO MIX UP MY ROLES AS MUCH AS I 
CAN. IT KEEPS IT INTERESTING FOR ME AND 
ALSO, HOPEFULLY, PLEASANTLY CONFUSES 

THE AUDIENCE SO THEY CAN LET ME 
BECOME DIFFERENT CHARACTERS”  —Je!  Bridges

AG_Well Frontis_Jeff 4bg.indd   55 14/07/11   9:54 AM

SEPTEMBER 2011    |    ZOOMERMAG.COM        123

PETER BREGG COVERED EVENTS FOR  
THE CANADIAN PRESS IN OTTAWA AND  
THE ASSOCIATED PRESS IN WASHINGTON, 
BOSTON, LONDON AND NEW YORK.

ZOOM OUT

A DECADE AGO
PETER BREGG’S ZOOMER MOMENT
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WE ALL REMEMBER WHERE WE 
were on Sept. 11, 2001.

I was on set of Trudeau: The Man, 
The Myth, The Movie in Ottawa, cov-
ering the filming of that made-for-TV 
movie. I stopped in my path, shocked, 
as I watched the news unfold on a 
monitor in the House of Commons 
where I was waiting for shooting to 
begin. Almost immediately, my editor 
at Maclean’s magazine had me on 
route to Manhattan. Thankfully, I had 
my car, since all air traffic into the U.S. 

was cancelled. But I was turned away 
at the George Washington Bridge, 
which leads into Manhattan. I tried 
every other access point to the island 
but had to wait until the next day to 
get in on the train. When I finally got 
there, I spent the next several hours 
photographing the scenes, wearing a 
surgical mask to filter out the hazard-
ous dust. That’s when I saw Saul Apu-
nte from Fairfax, Va., walking with his 
sniffer dog, Shannon, back to Ground 
Zero, about 24 hours after the terror-

ist attack. The two had been working 
at the site for more than 15 hours.

Years later, I learned that two of the 
terrorists lived in a home in Vienna, 
Va., the same home my family rented 
when I worked for the Associated 
Press in Washington, D.C. in the late 
’70s – a coincidence that chilled me to 
the bone.   

MONEY
INVESTMENTS   ASSETS   EXPERTS   ADVICE   EDITOR PETER MUGGERIDGE
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THERE IS 
ONLY ONE SIDE OF 
THE MARKET, AND 
IT IS NOT THE 
BULL SIDE OR THE 
BEAR SIDE BUT 
THE RIGHT SIDE”  
—Jesse Livermore (1877-
1940), a colourful early 
20th-century Wall Street 
stock trader who made – 
and lost – several fortunes

DECEMBER 2011/JANUARY 2012    |    ZOOMERMAG.COM        85

Money frontis 12bg.indd   85 11-11-04   12:36 PM



MARCH 2012
Your Money: Our 3rd 
Annual Guide

VITALITY

ATTITUDE

ZOOMER CONSUMER

TRAVEL 

APRIL
Sex, Love & 
Relationships

VITALITY

ATTITUDE

FINANCE/MONEY

TRAVEL 
MAY
The Gardening Life 

VITALITY

THE MOTHER DEBATE

ATTITUDE

FINANCE/MONEY

ZOOMER CONSUMER

TRAVEL 

JUNE 
Live to 100 Wellness 
special. Plus! 
Weddings: the second 
or third time around 
VITALITY

ATTITUDE

MONEY 

ZOOMER CONSUMER

TRAVEL 

SUMMER 
Best in Canada & 
Outdoor Living: Our 
3rd Annual Guide 

ZOOM IN
ATTITUDE 

VITALITY

MONEY
IN EVERY ISSUE  

EDITORIAL CALENDAR
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MATERIAL DEADLINES & CLOSING DATES

IN-HOMESPACE*FOCUS

MONEY

SEX, LOVE AND RELATIONSHIPS

THE GARDENING LIFE

LIVE T0 100

BEST IN CANADA/OUTDOOR LIVING

CULINARY TRAVEL

THE ZOOMER LIST: TOP 45 OVER 45 

AGE & BEAUTY

HAPPINESS: MIND, BODY, SPIRIT

MATERIALISSUE

MARCH

APRIL

MAY

JUNE

SUMMER

SEPTEMBER

OCTOBER

NOVEMBER

WINTER

NEWSSTANDINSERTS AT PLANT

GET MORE!
* FRACTIONAL ADS CLOSE FOR BOOKINGS 1-WEEK PRIOR

Experts Travel Auto Test Drives Financial Advice 
Ontario
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6X

$ 24,440

$ 13,210

$ 11,230

$ 10,570

$ 9,250

$ 6,610

$ 5,290

1X

$ 27,250

$ 14,675

$ 12,480

$ 11,740

$ 10,280

$ 7,340

$ 5,870

3X

$ 25,800

$ 13,950

$ 11,860

$ 11,160

$ 9,760

$ 6,980

$ 5,580

AD UNIT

DPS

FULL PAGE

2/3 PAGE

DIGEST

1/2 PAGE

1/3 PAGE

1/4 PAGE

9X

$ 23,080

$ 12,480

$ 10,610

$ 9,980

$ 8,740

$ 6,240

$ 4,990

NATIONAL EDITION 

6X
$ 17,110

$ 9,250

$ 7,860

$ 7,400

$ 6,480

$ 4,630

$ 3,700

1X
$ 19,010

$ 10,280

$ 8,740

$ 8,220

$ 7,200

$ 5,140

$ 4,110

3X
$ 18,060

$ 9,760

$ 8,300

$ 7,810

$ 6,840

$ 4,880

$ 3,910

AD UNIT

DPS

FULL PAGE

2/3 PAGE

DIGEST

1/2 PAGE

1/3 PAGE

1/4 PAGE

9X
$ 16,160

$ 8,740

$ 7,430

$ 6,990

$ 6,120

$ 4,370

$ 3,500

ONTARIO EDITION 

COVER & PREMIUM POSITIONS
% Premium over earned frequency rate

INSERTS/REPLY CARD/POLYBAGS
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GROSS ADVERTISING RATES



BLEED

Live area 
Magazine trim size 

MATERIAL REQUIREMENTS
Zoomer®

  NON-BLEED (W X H) BLEED (W X H)

DPS  16" x 10" 16.75" x 10.75"

FULL PAGE  7.625" x 10" 8.375" x 10.75"

2/3 VERTICAL  5" x 10" 5.375" x 10.75"

1/2 HORIZONTAL  7.625" x 4.875" 8.375" x 5.375"

1/3 SQUARE  5" x 4.875"

1/3 VERTICAL  2.25" x 10" 2.875" x 10.75"

1/4 PAGE 3.75" x 4.875" 

DIGEST  5" x 6.5"

SHIPPING INSTRUCTIONS
ZOOMER MAGAZINE

FTP SITE

MATERIAL DELIVERY

Questions or problems? Please call or email: 
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MECHANICAL REQUIREMENTS



Agency Commission

Payment

Tax Deductability

General Information

Contract, Copy & Cancellation Policy
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AGENCY TERMS & CONDITIONS

      TERMS &
CONDITIONS



 EXTEND YOUR REACH.  
INCREASE 

INTERACTIVITY. 
MAXIMIZE EFFICIENCY.

Zoomermag.com 
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ZOOMERMAG.COM

LIVE LIFE WELL ONLINE AT

ZOOMERMAG.COM
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BEYOND-THE-PAGE MARKETING

Leverage the full power of the Zoomer® Empire. 

®
create a unified and 

powerful new voice 

Contact Victoria Wisdom 
for integrated media 

opportunities: 
v.wisdom@zoomermag.com 

416 607 7738

EVENTSPRINT

PMS 612 PMS 504 

PMS 193

PMS 298
Font: BlairMdITC TT Medium

PMS 612 PMS 504 

PMS 193

PMS 298
Font: BlairMdITC TT Medium

ONLINE

ONLINE

BEYOND THE PAGE

OPPORTUNITIES

BROADCAST

ZoomerLife

VisionTV.ca

VisionTV.ca

JoyTV.ca
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CONTACT INFORMATION

ADVERTISING SALES
ZOOMERMEDIA LIMITED

PUBLISHING & 
MARKETING
ZOOMERMEDIA LIMITED

ASSOCIATE PUBLISHER & 
VP, SALES & MARKETING
VICTORIA WISDOM

MONTREAL SALES REPRESENTATIVE
PUBLICITAS MCGOWN
Cynthia Jollymore

Françoise Chalifour

VANCOUVER SALES REPRESENTATIVE
PUBLICITAS MCGOWN
Rosalind Genge 

US SALES REPRESENTATIVE 
LUXURY MEDIA SALES 
Nicola Clayton

PUBLISHER
Gord Poland

ASSOCIATE PUBLISHER & 
VP, SALES & MARKETING
Victoria Wisdom

PRODUCTION MANAGER
Richard Hennessey

DIRECTOR OF CONSUMER MARKETING
Marisa Latini

MARKETING & PR MANAGER
Kathryn Eves

INTEGRATED ACCOUNTS  
MARKETING MANAGER
Adam Wilson

TORONTO ACCOUNT DIRECTORS
Elizabeth Frederick 

Maureen Werner 

DIRECT SALES/ADVERTISING 
COORDINATOR 
Angie Perri


