
AND THE STORY GETS BETTER ...
#1 MOST* ADVERTISING RECEPTIVE

#1 MOST* AFFLUENT & EDUCATED 

#1 MOST* INFLUENTIAL 

#1 MOST* LIBERATED 

#1 MOST* PREMIUM CONSUMERS

#1 MOST* FINANCIALLY ASTUTE 

#1 MOST* CULTURALLY RICH & ACTIVE 

#1 MOST* HEALTH CONSCIOUS

SOURCES: PMB FALL 2011 (BASE: ADULTS 12+) * INDEX RANK BASED ON 
COMPETITIVE SET: CANADIAN LIVING, HOMEMAKERS, CHATELAINE, READER’S 
DIGEST, CANADIAN HOUSE & HOME, STYLE AT HOME, CANADIAN GARDENING, 
MACLEAN’S, HELLO! CANADA, PEOPLE, CANADIAN GEOGRAPHIC, OUR CANADA, 
CANADA’S HISTORY, ALIVE, CANADIAN HEALTH & LIFESTYLE, GOOD TIMES, & 
CANADIAN HEALTH

** ANY OF: WROTE TO A PUBLIC OFFICIAL/EDITOR OF A PAPER OR MAGAZINE, WERE 
ACTIVE IN A SOCIAL ISSUE/COMMUNITY PROJECT OR WORKED FOR A POLITICAL 
PARTY/ CANDIDATE
†PERSONALLY ATTEND: LIVE THEATRE, BALLET, OPERA, MUSEUM, ART GALLERY OR 
CLASSICAL CONCERTS

ZOOMER® Magazine has been identified by PMB (Fall 2011) as the 
most e!cient vehicle to reach the demographic “sweet spot” of 
a"uent and influential Canadians 45-plus. 84% of our 534,000 
total readers are 45-plus. 

ZOOMER® READERS ARE  
FASHION & BEAUTY CONSCIOUS
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REACH AFFLUENT  
AND INFLUENTIAL 

CANADIANS 45-PLUS



*SOURCE: CCAB MARCH 2011. **PMB FALL 2011, 
AVERAGE ISSUE READERSHIP (BASE: ADULTS 12+) 

AVAILABLE 9 TIMES A YEAR
AVERAGE CIRCULATION OF 172,465*

AVERAGE ISSUE READERSHIP OF 534,000** 
READERSHIP BY REGION*** 

READER PROFILE** 

“I JUST PICKED UP A COPY OF 
ZOOMER® AT AN AIR CANADA LOUNGE. 
CONGRATULATIONS ON A FANTASTIC 
MAGAZINE AND CONCEPT! I’M SURE 
ITS ALREADY A HOME RUN. TOPICAL, 
NOSTALGIC, MOTIVATING…HOPE IT  

IS A MASSIVE SUCCESS.” 
SCOTT NEWMAN, CALGARY
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ZOOMER® MAGAZINE STATS


